LITTLE THISTLE BREWERY CASE STUDY

Summary of Work
In this project, we partnered with a brand new brewery
to create a name, tagline, and comprehensive brand
identity to saturate every aspect of the new business
from architecture to wearables and product packaging

Project Manager: Sarah Miller
Art Director: Sarah Miller
Designer: Christine Dvorak
and Hannah Fechner
Developer: Kevin Wilgenbusch

Choosing White Space
Business owners Dawn and Steve Finnie reached out to us when
starting their brewery. After interviewing several local design firms,
they selected us for our collaborative approach, branding expertise
and local knowledge.

Collaborative Approach
“We met with several different branding companies. We knew how
important it was to create a brand, but we really didn’t know how to
do that,” Dawn Finnie recalls, “Meeting with Sarah, what appealed
to us was her highly collaborative approach. She has a high level of
expertise, but she does not try to do everything alone. She pulls in
people who have expertise in things she does not.”

Branding Expertise
Dawn explains, “We had some awareness of what making a brand
means. We knew we needed to be able to tell our story to connect
with our customers… but how do you achieve that? Sarah was able
to articulate how to execute. She could take the abstract ideas of
branding theory and translate them into real life guidance for our
business decisions, all while explaining why it mattered.”

Local Knowlege
White Space became a top
choice for the Finnie’s because
of our team’s local knowledge,
“The insight that being local
provided overshadowed beer
industry knowledge. We could
teach beer, but we needed
someone who knew Rochester.
Sarah’s local knowledge was
important to us.”

Starting Strong
Our team came alongside the Finnies to launch their business with
a strong, personal brand from the start. “In the brewing industry, we
knew we had to hit the ground running. If you don’t have everything
in place, including great marketing and a clear sense of brand identity,
then your business can suffer and it’s hard to recover from that,”
Dawn explained.
To help them succeed, we made it our personal mission to get to
know the Finnies and their business so we could help them tell their
story clearly in branding and marketing. Dawn recalls, “Sarah became
an integral part of the team we put together to create the branding,
the image, and the building itself. She came to architecture meetings,
meetings with the contractor, design meetings where we were picking
colors so everything was well-branded accordingly, meetings with the
merchandisers to pick out merchandise. She walked us through so
many of our first decisions, teaching us how to stay consistent and be
recognizable in our brand.”
The personal and integrative commitment of our team to the budding
brewery resulted in a brand that rang true for the business owners.
“When Sarah and her team came up with our logo, the thistle, and our
tagline, ‘Be humble, drink local,” it really felt right. We were like, ‘That’s
it! We love it!’,” said Dawn, “It all came together.”
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A Challenging Thistle
Dawn and Steve found they could easily
trust our team to keep the branding
process moving, on time and on budget.
The biggest challenge to the timeline
was designing an image of a thistle that
captured the humble and accessible
personality of the brewery, while also
being clear and translatable across
marketing platforms. After hundreds of
iterations, we found the one that checked
all the boxes. When it comes to finding
the visuals that match a brand, we would
rather take the time to get it exactly right
than settle for something less-than-right
for the sake of expediency. You will now
find the Little Thistle logo around town
on everything from socks, to stickers,
t-shirts and growlers.

Clear Company Culture,
Continued Success
Little Thistle Brewery is now an established
presence in the community, well known for their
approachable, welcoming gathering space and
delicious beer. The comprehensive brand identity
and marketing strategy we created has served to
empower that success.

When making business decisions, Finnies and
their staff go back to the sense of identity that
was clarified through their branding process with
us. “I recommend White Space to others because
of the time that Sarah took to get to know us, our
product, our personality… that time she took to
get to know us really defined us. That definition
has created the whole culture of our business.
Our clear sense of identity and culture have
become a long-standing testament to what White
Space helped us create.”

